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Forward Looking Statements 
The Company claims the protection of the safe-harbor for forward-looking statements within 

the meaning of the Private Securities Litigation Reform Act of 1995.  You can identify these 

statements by forward-looking words such as ñexpect,ò ñbelieve,ò ñanticipate,ò ñshould,ò 

ñplan,ò ñintend,ò ñestimate,ò ñproject,ò ñwillò or similar words.  In addition, statements 

contained within this presentation that are not historical facts are forward-looking 

statements, such as statements discussing among other things, expected growth, store 

development, integration and expansion strategy, business strategies, future revenues and 

future performance.  These forward-looking statements are based on estimates, projections, 

beliefs and assumptions and are not guarantees of future events and results.  Such statements 

are subject to risks, uncertainties and assumptions, including, but not limited to, competition, 

product demand, the market for auto parts, the economy in general, inflation, consumer debt 

levels, governmental regulations, the Companyôs increased debt levels, credit ratings on the 

Companyôs public debt, the Companyôs ability to hire and retain qualified employees, risks 

associated with the performance of acquired businesses such as CSK Auto Corporation, 

weather, terrorist activities, war and the threat of war.  Actual results may materially differ 

from anticipated results described or implied in these forward-looking statements.  Please 

refer to the ñRisk Factorsò section of the annual report on Form 10-K for the year ended 

December 31, 2011, for additional factors that could materially affect the Companyôs 

financial performance. The Company undertakes no obligation to publicly update any 

forward-looking statements, whether as a result of new information, future events or 

otherwise. 
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OôReilly Analyst Day ï Agenda 

ÅMeet & Greet with Management 8:00 ï 8:30 am 

ÅManagement Presentation and Q&A Session 8:30 ï 10:30 am 

ÅDistribution Center Tour 10:30 ï 11:00 pm 

ÅLight Lunch with Management 11:00 ï 11:30 pm 

ÅStore Tours 11:30 ï 2:00 pm 

ÅShuttle to Sacramento Airport 2:00 pm Sharp 
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Introductions and Industry and 

Company Overview: 
 

Greg Henslee 
Chief Executive Officer 
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Executive Management Present Today 

Name, Title and Years of Experience in the Automotive Aftermarket Industry 

Greg Henslee - Chief Executive Officer 31 

Tom McFall - Executive Vice President of Finance and Chief Financial Officer 14 

Greg Johnson - Senior Vice President of Distribution 30 

Randy Johnson - Senior Vice President of Inventory Management 39 

Jeff Shaw - Senior Vice President of Store Operations and Sales 28 

Mike Swearengin - Senior Vice President of Merchandise and Advertising 29 

Keith  Childers - Vice President of Western Store Operations and Sales 35 

Ro Salazar - Vice President of Northwest Division 32 

Chad Keel - Vice President of Southwest Division 18 

Scott Kraus - Vice President of Real Estate Expansion 14 

Jeremy Fletcher - Vice President of Finance and Controller   7 
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Company Overview 

Å3,859 stores in 39 states as of June 30, 2012 

Store Count 

Å23 Distribution Centers 

Distribution Centers 

ÅOver 52,000 

Team Members 

Å$6.02 billion as of June 30, 2012 

Last-Twelve-Months Sales 

Å59% and 41% as of June 30, 2012 

Å65% and 35% as of December 31, 2009 

Å52% and 48% as of June 30, 2008 (prior to CSK acquisition) 

Do-It -Yourself versus Do-It -For-Me Split 

Å$5.7 billion as of June 30, 2012 

Total Assets 

Å$10.46 billion at August 6, 2012 

Market Capitalization  
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Industry  Drivers 
Continued Aging of U.S. Vehicle 
Population: 

Moderating new car sales ï 2005 @ 17.3 
million and 2011 @ 13.0 million 

Better engineered vehicles and the 
economically constrained consumer has led to 
a continued aging of the vehicle fleet. 

36% increase in miles driven from 1991 to 2011 

$3.62 - average gas price as of August 6, 2012 

1.2% increase in miles driven year-to-date through May of 2012 ï 14.5 billion miles  

 

U.S. Miles Driven and Gas Prices: 
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Industry Landscape 
Top Ten Auto Parts Chains 

1.  AutoZone Inc. (4,910) 

2.  OôReilly Auto Parts 
(3,859) 

3.  Advance Auto Parts 
(3,692) 

4.  General Parts Inc./ 
CARQUEST (1,300)* 

5.  Genuine Parts/         
NAPA (1,142)* 

6.  Pep Boys (735)  

7.  Fisher Auto Parts (406) 

8.  Uni-Select (462) 

9.  Replacement Parts Inc. 
(155) 

10.  BWP Distributors, Inc. 
(125) Source:  AAIA  Factbook or latest SEC filing 

* Company owned stores 

Source:  AAIA Factbook or latest SEC filing 
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Industry Opportunities  
Size of Automotive Aftermarket  

 

Total Market:  

$223 Billion 
 

OôReilly Addressable Market:  

$126 Billion 

Source:  AAIA  Factbook 

Total U.S. Light 

Vehicle 

Registrations 

13% increase in Total Light 

Vehicle Registrations from  

2002 to 2011 
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DIY sales,  

$44,044 

Auto Parts 

share of 
DIFM sales,  

$81,629 

Labor share 

of DIFM 
sales,  

$66,787 

Tire sales,  

$30,100 

12%

20%

31%

37%
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Year-to-Date 2012 Highlights 

Opened 119 net, new stores 

4.9% comparable store sales 

Operating margin increased to 15.9% 

$2.29 adjusted diluted EPS versus $1.78 for 
 the same period in 2011 

$540 million in free cash flow 

3rd Quarter EPS guidance of $1.25 to $1.29 
 versus $1.10 for the same period in 
 2011 

2012 Full-year adjusted EPS guidance of $4.56 
 to $4.66 versus $3.81 in 2011 
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